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Marshall Soules: Media, Persuasion and Propaganda (Media Topics EUP) before purchasing it in order to gage
whether or not it would be worth my time, and all praised Media, Persuasion and Propaganda (Media Topics EUP):

0 of 0 people found the following review helpful. Anintellectual feast!By Frances Griffiths MD, CCFP-LMI keep
giving away my copies of this brilliant book. Incredibly dense, it deserves slow careful reading. It has actual original
IDEAS: agratifying creative synthesis from an unusually broad array of sources.


http://f3db.com/pub/links.php?id=0748644156

Living in a saturated media environment, we are crowded from all sides by persuasive messages and information.
Advice, promation and propaganda form a spectrum of persuasion, and everywhere we see it performed in its full
theatricality, complete with actors, scripts, props and costumes.Based on enduring rhetorical principles, these
persuasive techniques and the psychology behind them have become increasingly sophisticated during the 'age of
persuasion’, a century of applied research in advertising, advocacy, public relations, mass entertainment and social
control. Media, Persuasion and Propaganda guides the reader through the many varieties of persuasion and its
performance, exploring the protocols of rhetoric unigque to the medium, from orality and print to film and digital
images. Using case studies and exercises, thisinnovative study poses challenging questions, such as: How do
individuals and organisations exert influence to build communities and networks? What role do media play in
communicating persuasive messages? How do we use recent discoveries in cognitive science to promote a cause,
advocate socia change or market ideas and products? How do we defend ourselves against manipulation and undue
influence, and when does persuasion turn into propaganda?
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